






The combined database will also include more than 12,000 medical and pharmaceutical marketing and 
product managers who have registered for or attended a CANON medical event in the past two years.

The total database includes more than 40,000 unique, fully qualifi ed prospective attendees. 

Direct Mailings: ■  Attendee prospects will receive three separate mailings. The fi rst wave will include full 
conference details, while the second and third mailings will focus on expo features and exhibitors.

Conference Telemarketing: ■  A team of dedicated telemarketers will reach out to 
previous delegates and the most qualifi ed prospective conference delegates from 
the overall database, as well as targeted pre-registrants to the expo.

E-mailings: ■  Twenty distinct e-mailings dedicated uniquely to both conference 
and expo will be sent to registrants and non-registrants.

PharmaMedConference.com: ■  The PharmaMed Marketing & Media Web site will include 
full conference details, expo highlights, exhibitor previews, 
and easy, online registration.

Attendee Campaign

A major multimedia attendee campaign will begin six months before the event 
and will include a mix of the most effective, proven marketing tools designed to 
deliver the highest quality attendee to the conference and to your booth.

Advertising: ■  The sponsoring publication, MedAd News, will feature 
full-spread advertising in every issue leading up to the show.

Attendee Database: ■  The prospective attendee database will include MedAd News readers as well 
as the corporate management, marketing executives, and product management readership of:
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